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THE KOREA TIMES

Foreigners learm Engiish at a Sasaro class. Sasaro is a nonprofit eduealtional arganization that peo-

vides free Englishclasses for foreigners.

Gangnam-gu offers free
English classes for foreigners

By Kim Hyun-bin
PyunbEioreatmes.oo ke

Gangnam-gu office said it will
conduct a free English education
program with “Sasaro,” a nonprofit
educational service organization, to
improve the English speaking abili-
ty of foreigners here.

‘The joint program with Sasaro
and the Yeoksam Global Village
Center aims to improve multilin-
gual ability and strengthen personal
competitiveness of non-English

speaking foreigners.

Sasaro will provide textbooks and
offer English programs while the
Yeoksam Global Village Center will
provide support for educational
facilities at the center and promote
and link foreigners with the right
programs.

“lam glad that I have an opportu-
nity to teach English to foreigners
who may encounter difficulties liv-
ing in Korea,” said Kim Seol-ye,
CEQ of Sasaro.

Shulepova Anna, the head of the
Yeoksam Global Village Center,
said, “A lot of foreigners are from
non-English speaking countries and
need help learning English. It is a
great honor if students can be more

Comriesy of Sasara

competitive in society by taking this
program.”

‘The Yeoksam Global Village Cen-
ter, operated by Seoul and Gang-
nam-gu, provides counseling on
public services, legal and real estate
information, and offers educational
programs including Korean classes,
cultural experience and volunteer
programs to help foreigners adapt
to the Korean environment.

Sasaro was established in 2017 as
a nonprofit educational organiza-
tion and has been providing equal
education opportunities for young
people, multicultural families and
refugees.

Currently, it provides free foreign
language education programs in
Gangnam-gu, Dongjak-gu,
Mapa-gu, Seongbuk-gu, Jung-gu
and Geumcheon-gu.

Any student or volunteer who
wishes to take part in the program
can visit the Yeoksam Global Vil-
lage Center or apply through the
Sasaro website (www sasaro.org).

Cho Hee-yeon, incumbent super-
intendent of the Seoul Metropalitan
Office of Education, recently vowed
to place English teachers at every
elementary school as part of efforts
1o hoost equal learning.
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THE KOREA TIMES

English classes offer community
platform for immigrant spouses

By Les Sun-yoom
P

Every Thursday, a group of young
women, mostly migrants who settled
here after marrying a Korean spose,
gather to learn English ot a comau-
nity center in Gangnam-gu, south-
em Seoul.

The classes are run by Sasaro, a
nonprofit educational organization
that seeks to provide equal education
opportunities to disadvantaged
youth and multiracial families.

Most of the students are women
from countries in Southeast Asia or
Eastern Europe who have lived in
Korea for years, and many are more
famibiar with Korcan than English,

For an hour and a hal, the stu-
dents read and discuss together a
shost article or text. The instructor
stops after cach paragraph o explain
new vocabulary words. Students
chime in with witty remarks that

‘weekly topic on their own. Because
they are all female, we usually end
up doing topics like travel and
food,” Shin Ki-seon, a Sasaro Eng-
Lish instructor who leads Thurs-
day's classes, told The Korea
imes.

“Ttried conducting a class on Kore-
an politics vnce but no ooe was real-
ly interested.”

Shin, 22, is currently attending uni
versity in the US. He is vounteering
while staying in Seoul over the sum-
mer break.

“The Korean way of learing Eng
lish through a grammar-centered
approach does not really work with
forcign students. So | usuall start off
the class with a conversation,” he
added.

The venue is provided by Yeoksam
Gilobal Village Center, jointly run by
Seoul Metropolitan Government

and Gangnam-gu Office.
The center also provides Korean
classes and various fo

BT gh proup
1 let the students choose the

ing for forcign residents.

Learning English is just one part of
the appeal for these students, Many
come 1o socialize and make friends
with others in the foreign resident
community.

“1 don't have many acquaintances
or friends here because my Korean is
not good, 5o I came to socialize and
make friends,” said Dilnoza, an
Uzbekistan woman who moved here
one year ago after marrying a Kore-
an man.

“1also forgot lots of English when |
stayed at home for a long time dur-
ing my pregnancy.”

She said she want to get a masters’
degree later and become an English
teacher.

Anne, s woman from the Philip-
pines who married a Korean and
moved here cight years ago, also
voiced similar thoughts.

“I feel good when 'm here, plus |
get to meet beautiful friends from
different countries,” she said.

Kim Seol-ye, the CEO of Sasaro,
foundad the non-profit organization

in 2017 with her husband, Kim
Young-un, whom she met while
working at a PR firm.

“After woeking at a PR firm foe five
1o six years, | waated to do some-
thing that has mere sacial value than
advertising for specific companies,”
Kim Seal-ye said.

“In the age of globalization. learn-
ing English can be a valuable form of
skill development for women from
multicultural famiies in Korea.”

Thursday's class at Yeoksam Glob-
al Village Center is the only one that
caters to adults.

‘The rest of Sasaro's free English
classes are for children from eco-
nomically disadvantaged back-
grounds and held at six commuaity
centers around Seoul and surround.
ingareas

“We are currently trying to partner
up with firms and institutions to
provide some benefits 10 our volun-
teer English instructors, and thus
induce a more permanent commit-
‘ment from them.” Kim added.




Please visit,

MUEH 225 192-11
WWW.Sasaro.org
www.facebook.com/sasarokorea

sasarokorea@gmail.com

Let’s make the world better!
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